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R. dos Combatentes da Grande Guerra

Cidade de

Zona Empresarial

133,724

Habitantes
/habitants

Q&

24,815

Estudantes
/students

Indice de poder
de compra*
/purchasing power
index*

*Indice médio nacional =100
Instituto Nacional de Estatistica
/*national average index = 100

Instituto Nacional de Estatistica



Analise
Catchment area

Coimbra

® |isboa

Area Norte
CA3
© 146%

Area Este
CA5
13.2%

Coimbra

Area Oeste
CA2

Catchment Tempo de Habitantes Awareness Top

Areas (CA) conducio (1) 18-65 (idade) (2) of mind
@ ----------------- 0-20min 95.735 42,9% 4%
e ----------------- 20-40min 60.676 16% 13%
@ ----------------- 20-40min 39.208 15% 24%
@ ----------------- 20-40min 37.702 12,4% 20%
@ ----------------- 40-60min 35.438 13,7% 42%
TOTAL 0-60min 268.759 100% 100%

(1) By car (2) Habitants 18-65 (age)
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Perfil consumidor gy, 8 a Conveniéncia IRV Tl

(Y

Consumer profile AN R 66,5% 33,5% Convenience e ey SRS

Famas sl for daily routines.

Sa0 os gostos requintados, hT\] '
os estilos caracteristicos | H%

e as necessidades do

dia-a-dia, que ddo vida ' \ ‘ 15%
° [ (]
ao Alma Shopping. ) Familias
\ /families
R \
—
520/ A Servicos H Gadgets K Lavandaria
(+] / services /Brinquedos / toys /laundry
Visitam sozinhas
/Jvisit alone ‘
ACP 001 Cex We Buy 007A 5aFil 004
' \‘ Florista Tina Ko1 Centroxogo 008C 52 Sec 004
InkHouse Ko2
Safe Choice 009B .
010 Sinergia - Apple Autorized Reseller 002 | Hipermercado O Otica/ optics
| / hypermarket
1 11l B) Beleza / beauty Multiépticas 005
o Auchan 010
44,31 A) Cidalia Cabeleireiros 009 R) Restauragédo
Estudantes Urban Trend 008 J) Lar /Alimentagio
/students o /Electrodomésticos / food
D) Animais / pets / electric appliances
Ornimundo 008/008A/008B Auchan on Café Delta K03
Celeiro Dieta 006/007

It's the exquisite tastes,

the characteristic styles @ Balcdo atendimento cliente @ Customer service desk
and the everyday needs

that gives life

to Alma Shopping.




Tendé"c,'as marcas de referénciq em moda,

desporto e tecnologia.
Tr en ds fashion brands, sport

and technology.

S G
&) 124
[ 123
O k=
; @
A Servigos H Gadgets O Otica
/ services /Brinquedos / toys / optics
Feu Vert 101A Worten Mobile 122 Sunglass Hut M7/17A
Newash PE3
Wall Street English 124A
J  Lar P Ourivesaria
B Beleza / beauty / Electrodomésticos /Relojoaria /Bijutaria
/ electric appliances / accessories
Perfeit'olhar 102
Worten 124 Boutique dos Rel6gios 103
Claire’s 104
C Cosmética Gois Time & Secrets 12
. L Lingerie Magnélia K12
/ cosmetic Parfois 127
Oysho 105 ~
Flormar 120 i’ Restauracio
Perfumaria Cent & Doze 18/119 ol 114 R . ¢ .
The Body Shop 114A /Alimentagao
] / food
M Moda / fashion
F Decoragéao / decor
Quiosque Ol4 K14
Bershka 109
Zara Home 106 PR 185
Giovanni Galli m .
Lion of Porches 129 s Sapatarla
Massimo Dutti 108 H 1
G Desporto / sport Mi:SBSILT it e /Marroqm-narla
Pull & Bear 10 / accessories
Salsa 15 . .
JD Sport: 129A [
. B e # o Ar quitectura mais n 10derna Modern Architecture
© PE3 Stradivarius 13 Samsonite 126
Tiffosi 130/131 Seaside 101
Zara 107




29 lojas renovadas 29 store image renewels

Tendeéncias
Trends

v_sf'r.t

FPACKS FSPRCIAIS

marcas de referéncia em moda,
desporto e tecnologia.

fashion brands, sport
and technology.

A Servicos / services H Gadgets O Otica / optics
/Brinquedos / toys
Activo Bank 231 Alberto Oculista 248
MEO 233 o
NOS 237A Mi Xiaomi 237B
Viagens Abreu 201 P Ourivesaria
Vicios Urbanos 249 . . . . . .
Vodafone 235/236 L Lingerie /Relojoaria /Bijutaria
/ accessories
C Cosmética Intimissimi 226
Women’s Secret 227
/ cinema Tous 205
M Moda / fashion - erers
Equivalenza o5 Q Utilidades / utilities
Perfumes & Companhia 245
Ana Sousa 228 Tiger 215
. Calzedonia 229
E Cultura/Cinemas Devernois 234
/culture / cinema led s 5
Lanidor 213 R ReStauragao
Sacoor Brothers 206 /Alimentagéo / food
Springfield 239a242
Bertrand 209
N Moda Cri Llao Llao 202
~ oda Crianga iiadi
F Decoragio / deco ] . ¢ e 238
/ kldS fGSthn Quisoque dos Sabores K23
Casa 2n R
) tari
Vista Alegre 247 Chicco 208 S Sapa aia
Lanidor Kids 232A /Marroquinaria
Metro Kids 232 / accessories
G Desporto / sport el 2
Sergent Major 207
Zippy - Kidstore 243
Geox 203A/204

Foot Locker 246



m espacos que proporcionam
momentos divertidos em familia.

L eisure spaces that enable experiences for family fun.

i ‘
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E Cultura/Cinemas R Restauracao

/culture / cinema / Alimentagao / food

Cln\?\:;;as E Cinemas NOS 301 Alentejo 309
N g/ \és =5 Bitoque no Ponto 309
2N Burger King 305
Companhia 313

Café Delta K31

H3 312

KFC 304

Pans & Company 306

Pizza Hut 302

Mc Donald’s 303

Portugalia 31

Tasty Coffee K32

Vitaminas 314

+30% lugares +30% capacity




Uma alma renovada

posicionamento

NeW SOUI and Apesar.da sua hlstorla e tfrapl/gao, QOImbra é cada

vez mais uma cidade sofisticada e isso reflete-se

l po S ItIO N Ing \ nos habitos e preferéncias dos seus habitantes.

e~ Gragas a este novo paradigma, o Alma Shopping

Despite its history and traditior: == passou por um processo de refurbishment
Coimbra s sophisticated city and de forma a mudar o seu posicionamento.

this is reflected in the habits and -
preferences of its inhabitants.

According the new trends; - .
Alma Shopping went-throtigh

a refurbishment process and

a new positioning.

Ilﬁ!!.l




3M€

investimento
investement

+30%
lugares sentados
capacity

+18% YTD*
vendas
foodcourt sales

+3,7% YTD*
visitantes
visitors

“year to date may 2018
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Intervengéo profunda com a Cr,agéo da nova New foodcourt, restaurants facades new toilets
- and Baby changing room.
praca da restauracdo, desde os restaurantes

aos WC e fraldario. Was Oroatat with aention b dotalts suoh as the
_— . ' . ' - floor, walls, new lighting, terrace and furniture.
g g . \ - -. o O ambiente mais apetecivel para apreciar
crida g ao d OC On ceilto i T . | as refeicoes foi criado com atencéao
' | el o 'y L AEY a detalhes como o chéo, paredes, nova
o sl ho ey < B Rwninilial iluminacédo, esplanada e mobiliario.
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S B -. | 7 | —~ Apostamos na modernidade
f b 1 e luminosidade dos espacos ] m T | T
Re ur ,s L N I g de forma a criar ambientes E— “W!T"I — WHHMMIIHIIH il
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51M € mais apelativos para os
investimento

! nossos clientes.
investement

Fachadas
de loja renovadas
store image renewels

Novas areas
de descanso
new sitting areas

=

e - More modern appointments and luminosity

4 o . O of the spaces in order to create more
Nova v .t '- appealing environment to our clients.
iluminacdo e cor g i \

new lighting and color




custom made
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e - 1 : : B ey An International project
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7,8M
visitantes
visitors

Um projeto internacional
feito a medida




Novas lojas

new stores

Lion of Porches

McDonald’s




alma

SHOPPING

R. General Humberto Delgado,
n° 207 e 211 « 3030-327 Coimbra

D (+351) 239 798 090

@ /almashoppingcoimbra

almashopping.pt



